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Who is the Business Software Alliance?
A non-profit organization promoting a safe and 
legal digital world
BSA educates consumers on software 
management and copyright protection, cyber 
security, trade, e-commerce and other Internet-
related issues
Founded in 1988
Presence in over 85countries worldwide
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Critical Role of IP Public Education in a Knowledge-
Based Economy and in Developing Creative 
Industries – Challenges and Opportunities

Need to Communicate: 
Piracy is widespread and harmful
IP protection drives innovation 
What is IP?  

What is a copyright?
What does the law protect?
What are the penalties?

How to manage software 
Consequences of not respecting IP



Total PC software installed on computers US$94 billion 
Total PC software paid for US$60 billion

Total PC software loss US$34 billion
Up from US$33 billion in 2004

• In Developed World*
Legitimate market US$54 million
Pirated market US$22 million

• In Emerging Economies
Legitimate market US$6 million
Pirated market US$12 million

Piracy is Widespread:
2005 Global PC Software Piracy

* Assumed to include US, Canada, Western Europe, Australia, New Zealand, Japan, Hong Kong, Singapore, 
South Korea and Taiwan



PC Software Piracy By Region

2005 2004
Central/Eastern Europe 69% 71%
Latin America 68% 66%
Middle East/Africa 57% 58%
Asia Pacific 54% 53%
Western Europe 35% 34%
North America 22% 22%

Worldwide 35% 35%



Software Piracy in Asia Pacific
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Types of Software Piracy
Organizational end-user piracy

Businesses and organizations using pirate or unlicensed 
software in the office.

Hard disk loading
Loading of illegal copies of software onto the hard disk of 
computers by computer sellers

Retail Piracy
Sale of pirated software on a retail level

Software Counterfeiting
Illegal manufacture and distribution of software

Internet Piracy
Unauthorized downloading/uploading of software, Internet 
sites offering infringing software, unauthorized sharing of 
files



Regional Launch Piracy Study



Regional Launch Piracy Study
Summary of Press Coverage in Asia

Clips
Print 100
Online 330
TV/Radio 20
Total 450

Media Impressions
Print 58,841,952
Online 1,200,275,364
TV/Radio 18,738,930

Total 1,277,856,246



IP Protection Drives Innovation:
IDC Economic Impact of Software Piracy

2005 IDC economic impact study showed a 
lower software piracy rate will:

stimulate economic activity 
Create jobs
Generate tax revenue 
Increase software production, marketing, R&D and 
better products, which spurs increased demand

IT sector in countries with lower piracy rates 
contribute a larger proportion to the GDP



What a 10-point drop in piracy in AP 
could mean

Directly contribute an additional US$135 billion 
to Asia’s economies 
Create 2 million new jobs 
Generate another US$14 billion in taxes
Increase revenues to local vendors by US$106 
billion



Asia Pacific Summary
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Critical Role of IP Public 
Education

What is IP  
What is a copyright?
What does the law protect?
What are the penalties?

How to manage software
Consequences of not respecting IP



Success factors
• IP public education is an important part of our 

anti-piracy drive
• Successful campaigns have largely been as a 

result of joint efforts with key government 
agencies and partners

• Draw attention to new legislation
• Educate businesses on SAM
• Promote hotline 
• Publicize enforcement



Example from Singapore

In 2005…
Copyright Law changes took effect on January 1

Objective
Create awareness
Maintain pro-business and industry, pro-IPR stand

Coordinate publicity efforts with IPOS/government bodies 
and trade associations where goals align



Radio Clip –
Get Ready for New Law

Intellectual Property Office of Singapore 
and BSA SAM seminar in  Sept 2004



Radio Clip

Radio commercial for March 2005 SAM 
Seminars



Activities in Singapore
• BSA/IPOS/IP Task Force SAM seminars & licensing 

clinics 
– March 10 & 14, 2005
– November 14 & 15, 2005
– November 2, 2006

• BSA educational DM campaigns:
– June 22, 2005
– August 12, 2005

• BSA media roundtable: “How ready are Singapore 
businesses?”
– August 4, 2005



PR/Marketing Activities in               
Region

• 49 SAM seminars attracting 7,200 
participants in 2005  

• Lead generation campaigns launched in 10 
cities in China

• Direct Mailings to thousands of businesses 
• Examples of country campaigns

Philippines: Pilipinas Anti-Piracy Team 
Malaysia: “Ops Tulen Korporat”
Korea: “Talala” Campaign
Region: Right Click Campaigns 



Direct Mailer



• Government-driven campaign 
composed of NBI, OMB and PNP, in 
cooperation with IP Coalition and BSA

• Goal : To drive down software piracy in 
the Philippines and promote the use of 
licensed software

• 30-day countdown from Aug. 17 to 
Sept. 15, 2005

• Crackdown – Sept. 16, 2005

Example from Philippines



PRE-COUNTDOWN
• Held a Software Copyright Seminar for 

enforcement agencies
• Produced branded jackets, t-shirts, vests 

which the raiding team wore during 
enforcement actions and press 
conferences

30-DAY COUNTDOWN
• Aug. 17 – Sept. 15, 2005
• 30-day announcement ad in 3 major 

national dailies & 2 leading Cebu 
dailies

• Press conference & MOU signing on 
Aug. 24, 2005

PAPT



PAPT



PAPT



Example from Malaysia

Aimed at promoting the effective management of 
software in corporations, thereby ensuring the use 
of original and licensed software in the workplace.



Ops Tulen 2005 Korporat

Three key elements :
• Audit – Companies were encouraged to conduct a 

software audit of all computers and submit results to 
the BSA to receive a 2-year immunity from BSA 
initiated enforcement actions. 

• Legalize – Companies to obtain adequate and 
correct software licenses for all computers

• Crackdown – Nationwide crackdown against 
companies still using pirated or unlicensed software 
by the Ministry of Domestic Trade and Consumer 
Affairs







Example from Korea
“Talala” Campaign

• A Korean word, meaning “It may get you into 
trouble”

• Famous local comedian – MS Park 
designated BSA Ambassador

• Tactics
– Launch “Talala” song and music video
– Launch campaign poster
– Launch i*concert
– Launch “44” Day Anti-Piracy Day (with gov’t)



Poster

Campaign posters with the 
message, ‘Piracy will get you in 
trouble’ were distributed to 
media



i*concert
• i*Concert?

Korea’s largest and most famous public concert 
organized by the Korea Music Association, involving 
the top local singers. 

• What BSA Korea did:
– Organized the opening show, highlighting the importance of 

stopping piracy and using licensed software
– Distributed posters with photos of BSA Ambassador



i*Concert



“Talala” song and music video



Korea 44 (辭寫) Day Launching 
(“BSA Anti Piracy Day”)

• Title: 44 Day - Anti Piracy Day - Declaration
• Background – Declaration that April 4 of every year 

would be anti piracy day. Reason – April 4, or ‘44’
could mean ‘Rejection of Piracy’ in Korean and 
Chinese. ‘44(四四)’ => ‘辭寫’.

• Organized by BSA Korea 
• Sponsored by National Assembly, Korea Music 

Association
• Media attendance: 60 journalists from 42 media



44 (辭寫) Day Declaration – Anti Piracy Day



TV Ad in Hong Kong





Example from India

BSA-Nasscom anti-piracy film clip



Right Click Campaigns

• To educate on responsible use of Internet
• Conducted in:

– China
– Hong Kong SAR
– Malaysia
– Philippines
– Singapore
– Taiwan  

• Partners – Government and other 3rd Parties 



Right Click Campaigns



ChinaChina Right Click  
Target Audience 
- Youth community
- Netizens

Tactics
- Children’s Drawing Competition
- Right Click micro-site
- Joint press conference with third party

Results
- Nearly 30,000 online game registrations
- 20,000 page views
- 278 media clippings monitored



Campaign micro-site





Indonesia Malaysia

India Thailand

Hotline, Reward & Enforcement Campaign Launches





Enforcement Coverage - Taiwan



Korea Tech Summit



Regional Innovation Forum



Thank you
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APEC Workshop

The Critical Role of IP Public Education in 
a Knowledge-Based Economy and in 

Developing Creative Industries

Stephen Selby
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Knowledge: a Natural Resource

• Hong Kong has little in the way of natural resources 
other than our people.

• Strategically, Hong Kong has to exploit our unique 
position as a gateway to China.

• Historically, Hong Kong has built up an international  
reputation in entertainment (music and movies.)

• Our fashion and accessory, jewelry and software 
sectors are gaining more and more attention in 
international markets.

• Our knowledge is our strongest natural resource.
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Challenges

• Having a production base in the Mainland, Hong Kong’s 
creative industries face the challenge of ‘one country 
three IP systems’.

• With a huge flow of goods through Hong Kong’s port, 
many economies expect the Hong Kong SAR 
Government to act as ‘gate keeper’ in preventing the flow 
of counterfeit goods.
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Core Objectives

• Compliance
– Stakeholders need to understand IP issues before they can comply.
– They need a good understanding of local and overseas IP protection 

requirements so that they can compete in foreign markets.
• Intellectual Asset Management

– Enterprises need guidance so that they can identify their intellectual 
assets, extract value from them and protect their intellectual property.

• Public Support
– It is impossible to control piracy and counterfeiting activities if there is an 

insatiable market demand for fake products. 
– Public support for the fight against piracy and counterfeiting is vital.
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Core Approaches

• Compliance
– Explaining IP concepts in simple, layman’s language.
– Coverage of issues related to both domestic and overseas markets.

• Intellectual Asset Management
– Exhortation to ‘be creative and invent’ is often not enough: many 

SME’s need to be led through the creative process and understand 
IAM tools.

• Public Support
– Need to understand public attitudes and behavior through surveys, 

and identify target audiences.
– Need to build public support by presenting IP protection in a positive 

light.
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The Carrot and the Stick

• Education needs to focus on the positive value to 
society from good IP protection (e.g. job and 
wealth-creation)

• But there must always be credible and visible 
enforcement against IP infringement, so that the 
public understands that there is always a risk 
involved in IP infringement.
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Role-models

• The Government and leading politicians can’t 
afford to be caught out infringing IP, otherwise 
education efforts will lack credibility. All 
education must start ‘at home’ and be endorsed 
at the highest levels of government and politics.

• The use of media idols in marketing is very 
valuable. Film and music stars have a vested 
interest in helping us to spread the message.
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IP Systems and their Use

• Creative enterprises need to know how to use IP 
registration systems and how to make cost-
effective choices when selecting the method and 
scope of IP protection.

• IP protection can be expensive for SMEs: we 
should be sensitive to the way that the 
businessman thinks and perceives business risk.
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Conclusions

• Governments should be good role-models.
• We need to understand that creative industries are high-risk. 

Our role is to help lead enterprises through the minefield.
• We all have limited resources, so we should make objective 

judgements about where the greatest needs exist, and use 
resources in the most effective way.

• All enterprises have the potential to be inventive; but many 
don’t know how to go about it.

• If every enterprise could increase it’s value by 10% by 
realizing its creative potential...
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END




