ANNEX – ANNUAL SECTORAL REPORT

Chapter 3: Services


	Chapter 3 (b:4) : Communication Services:  Audio-visual

	Section
	Improvements Implemented Since Last IAP
	Current Entry Requirements 
	Further Improvements Planned

	Operational Requirements


	
	Principal Regulatory instruments -

Media Development Authority of Singapore Act (Cap 172)

Broadcasting Act (Cap 28)

Films Act (Cap 107)

The Code of Practice for Market Conduct in the Provision of Mass Media Services (“Media Market Conduct Code”) 
The regulatory authorities for audiovisual services are as follows -

Ministry of Information, Communications and the Arts ("MICA")

www.mica.gov.sg
Media Development Authority of Singapore("MDA")

www.mda.gov.sg

	The Media Market Conduct code is currently undergoing its first triennial review to ensure that it remains relevant and effective. 

	Licensing and Qualification Requirements of Service Providers


	
	20 licensable broadcasting services are listed in the Second Schedule of the Broadcasting Act. These services include audiotext services, video-on-demand services, free-to-air television and radio services.

Any person who intends to provide any licensable broadcasting service in or from Singapore must obtain a broadcasting licence from the MDA. However certain services (eg. audiotext services and teletext services) are subject to a class licence which means that the providers of such class licensable services are automatically licensed under the terms of the class licence. 

The Broadcasting Act also sets requirements on the ownership and management for broadcasting companies and their holding companies. 
The MDA also issues codes of practice relating to broadcast and programming standards. 


	No further changes planned

	Foreign Entry


	
	Total aggregate foreign shareholding limit of 49% for broadcasting companies. 
	No further changes planned

	Discriminatory Treatment/

MFN


	NIL

	NIL
	Media Cooperation Chapters are included in the India-Singapore Comprehensive Economic Co-operation Agreement (CECA) (June 2005) and the Korea-Singapore Free Trade Agreement (August 2006).  These chapters focus on media industry facilitation and cooperation activities and do not provide any market access preferential treatment.
The Media Development Authority of Singapore and the Korean Broadcasting Commission have signed an Arrangement concerning the co-production of broadcasting programmes on 21 June 2007, under the framework of the ASEAN-Korea FTA.  The effect of the Arrangement is that an approved co-production project would qualify for benefits provided by the respective implementing agencies.  
Singapore has also entered into agreements to facilitate film co-productions with Canada’s Telefilm (November 1998), Japan (under the Japan-Singapore Economic Partnership Agreement in November 2002) and New Zealand (July 2004). The effect of these agreements is that an approved co-production project would qualify for benefits provided by the respective implementing agencies.  

Discussions with Australia and Italy on Film Co-production Agreements are currently underway.



