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	[bookmark: Cell15]The Competition Bureau Canada (Bureau) is committed to enhancing the impact of its competition compliance and promotion efforts through increased collaboration with its international enforcement partners. International partnerships enhance the impact of the Bureau’s work in ensuring that Canadian consumers benefit from competitive prices and increased product choices, and that Canadian businesses prosper in both domestic and foreign markets.

In the past year, the Bureau has signed Memoranda of Understanding (MOU) to facilitate cooperation with the People’s Republic of China’s (PRC) three antitrust authorities. The Bureau signed an MOU with the State Administration for Industry and Commerce of the PRC in March 2015, with the Ministry of Commerce of the PRC in May 2015, and with the National Development and Reform Commission of the PRC in February 2016. 

Furthermore, Canada's anti-spam legislation (CASL) came into effect July 1, 2014. CASL included amendments to the Competition Act. These amendments enable the Bureau to more effectively address false or misleading representations and deceptive marketing practices in the electronic marketplace, including false or misleading electronic messages and website content. The amendments include technology-neutral language that catches emerging technologies. This will assist the Bureau in enforcing provisions in the Competition Act as technological threats evolve.

	[bookmark: Cell16]

	Website for further information:  
	http://www.competitionbureau.gc.ca/
	

	Contact point for further details:
	ic.affairsinternational-cb-bc-ncr-rcn.ic@canada.ca
	




