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What's Different About Consumer Health
Products?

 Distribution: sold everywhere, used by
everyone

* Absence of “learned intermediary”

e Consumer intends to purchase genuine
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Key Challenges

o Counterfeiting iIs a transnational criminal
enterprise.

e CHP counterfeits are consumer fraud.
» At best: Ineffective
» More likely: harmful/dangerous

« Advances in technology and trade liberalization

help counterfeiters.



“The Ideal”

Manufacturers/Rightsholders

* Focus on fakes (vs. diversion, trademark infringement)
 Manage the supply network

e Support government enforcement efforts

Governments
* Protect borders
o Deter illicit networks
 Prosecute criminals
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Steps Taken By P&G

2007 Appointment of Regional Brand
Protection Managers

: Forensics: 24-hour turnaround

2008: Expanded Analytical Capabilities
. Centralized Customs Recordals
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NMR for Liquids ¢ Applicable to all chemical based
products.

» Simple sample preparation/ and easy to
acquire data.
Very robust.
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Suspect Blades

‘blades’ spreadsheet
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Enter sample details in == |send out email receipt
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Photograph cartridge
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optical microscopy
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F Are the edges
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Generate XRF data on
cartridge components
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Fake
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DECISION: enough data to
conclude real or fake?

YES
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Generate ATR-FTIR dat Do the components
p on cartridge components ; match the reference

spectra?
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server, write report.
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Total Effects
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niacinamide)

Dentifrice SKil
(fluoride) (Pitera -
glucose)

Fine fragrance
(benzophenone

H&S SPF skin creams
(ZPT) (UV absorbers)



Steps For 2009

e Strategic forensic collaboration: key
ports/Customs Authorities

e Serialization




Government Actions

e Benchmarks / “Model Measures”

- APEC Experts Group
- US FTA IP Chapters
- ACTA (6 APEC Economics)
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“Wish List” For Governments

Minimum/effective standards for fines, damages
Disruption of counterfeit goods through FTZs
Adequate customs powers/border measures

Restriction of online advertising/sale of
counterfeits

Capacity building (enforcement and judiciary)
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Touching lives, improving life. PRG ™
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