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13.3 Appendix C: E-Readiness and IT Indicators: East Asian APEC Economies 

A number of research studies have been conducted in recent years to assess e-commerce readiness in 
East Asian economies. This section includes excerpts from the work done by the Asian Development 
Bank, the World Bank and a special report from the National Electronics and Computer Technology 
Center (NECTEC) of Thailand that is an official APEC report and was distributed to the APEC TEL in 
March 2003. This information provides a working context for understanding the environmental issues 
associated with the case studies in the Philippines and Indonesia.  

13.3.1 E-Commerce Readiness in East Asian APEC Economies:  

A Precursor to Determine HRD Requirements and Capacity Building (Thailand reports to APEC 
Telecommunications and Information Working Group, December 2002) 

(Executive Summary) “This study seeks to capture the current trends of e-readiness in East Asia, assess 
its relative competitiveness against its peers, and proposes a set of policy recommendations to build 
human resources capacity to support e-commerce.” 

(Findings) “As expected Singapore; Hong Kong, China; Chinese Taipei and Korea lead the region in 
their ability to capitalize on the information revolution to sustain their economic engine. The rest of 
East Asia, however, while recording significant progress in deploying national information and 
telecommunication infrastructures, appears to lag behind due to its lack of resources, principally 
drained by the vast size of its economically disadvantaged populations. 

Also, our data tend to substantiate the increasing role of information technology in promoting national 
wealth. East Asia has remarkably improved its national and communication infrastructures. There are 
reasons to believe the information revolution has been a crucial driver for improving economic, 
political and social conditions. In fact, improved and less costly use of information technology has 
facilitated information flow within and across national boundaries, accelerated participation in global 
trade and increased press freedom. Promoters of information technology use should claim credit for this 
trend. 

Last but not least, the most intriguing cue that emerges from the set of 52 e-commerce readiness 
indicators is that non-technology factors such as education, economic stability and attitude toward risk, 
are as important as technology factors for any economy to fully reap the benefits of digital progress.” 

(Recommendations for APEC): 

1. Continue to analyze the impacts of ICT on each member economy and on specific sectors.  
2. Support the developing economies within APEC by providing information regarding 

opportunities, and lessons learned.  
3. Act as a coordinator and facilitator. 
4. Encourage regional cooperation in the expansion of ICT infrastructure. 
5. Support public campaigns to raise awareness about potential business opportunities that the 

Internet offers. 
6. Facilitate the adoption of ICT related standards (e.g. payment systems, intellectual property 

rights, privacy, encryption, and signatures). 
7. Offer training and education in relevant fields. 

(Definition of E-Readiness): 

“E-readiness can be defined as the aptitude of an economy to use Internet-based computers and 
information technologies to migrate traditional businesses into the new economy, an economy that is 
characterized by the ability to perform business transactions in real-time – any form, anywhere, 
anytime, and at any price. E-readiness reaches its optimal level when the economy is able to create new 
business opportunities that could not be done otherwise.” 

(Importance of E-Readiness): 

• The level of e-readiness can be a strong predictor of how well an economy can perform in 
the new economy. 

• An e-readiness assessment provides policy makers with a detailed scorecard of their 
economy’s competitiveness relative to its international counterparts. 
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• A breakdown of indicators allows policy analysts to pinpoint areas of strengths and 
weakness, thus providing a balanced perspective in guiding an economy through the 
digital revolution. 

(Framework of Measuring E-Readiness): 

“The Six Dimensions of the New Economy: 

1. Immediacy – a market driven by fast, if not immediate, supply and demand reactions.  
2. Re-intermediation – use of the Internet to conduct trade reduces or, in certain circumstances, 

eliminates, the needs for intermediation. Middlemen are no longer needed when producers are 
able to retail to the buyers directly. With new ways of online selling, system integrators and e-
marketing research are examples of new intermediaries. 

3. Knowledge and innovation – the new economy is driven by knowledge in which only 
enterprises with innovative capabilities can remain competitive. Human capital is becoming an 
ever more important asset. 

4. Integration and internetworking – Internet technologies allow companies to extend the supply 
chain beyond its traditional physical borders. E-commerce makes it possible for companies to 
become transnational, reaching global markets. 

5. Virtualization – although goods and services remain “real” and serving “real” customers, 
businesses that offer these goods and services can be virtual.  

6. Convergent and diverging forces of the new economy – while technologies are helping 
businesses to team up as partners providing fast, efficient, and integrated services to their 
clients, they also reshape the basic structure of societies affecting the lifestyle of global 
citizens. 

We have defined our readiness framework as being comprised of eight global factors, each of which 
can be measured by a set of specific variables. We contend that the 52 variables used for this study 
should provide a rather representative assessment of the e-readiness status of the APEC members.  

Based on the characteristics of the new economy and the requirements of a nation and its businesses to 
join the e-market place, there are three basic building blocks that need to be put into place: 

• Basic Infrastructure – technological, financial, legal and regulatory framework; 
• Supply – ability of an economy to produce innovative products that meet the constantly 

changing, increasingly demanding needs of the global customer; 
• Demand – ability of an economy to possess a strong customer base. 

Knowledgeable Citizen: refers to the ability of an economy to possess citizens who can live and work 
effectively in a knowledge-based economy.  

Access to Skilled Workforce: creating and nurturing a trained workforce is essential for expanding 
enterprises and governments seeking to attract high-technology and information technology companies. 

Macro Economy: economic climate and business environment favorable to trade development.  

Digital Infrastructure: despite significant improvement in the building of computer and 
telecommunications infrastructure, most of East Asia still lags behind developed economies. Mobile 
telephony and computing seems to be an important development factor given the dispersed 
geographical nature of several APEC economies. 

Competitiveness: in a knowledge-based economy, innovation and creativity via R&D and higher 
education are critical for global competitiveness. 

Culture: having a culture that is open or familiar with foreign influence could facilitate international 
trade using e-technology. A young urban population with fluency in English should provide a culture 
that is sufficiently international to deal with cross-border electronic commerce. 

Ability and Willingness to Invest: having a business environment that is conducive to foreign 
investment. 

Cost of Living and Pricing: the underlying assumption is that the wealthier the citizen, the more 
inclined he/she is to engage in e-commerce transactions. GDP per capita is taken as one of the 
indicators for wealth. There is a wide disparity in the purchasing powers across East Asian economies. 
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Philippines Scorecard: 

Global Factor Score Ranking 

(out of 10) 

Ranking for 
Thailand 

Ranking for 
Indonesia 

Knowledgeable Citizen 3.50 5 5 7 
Access to Skilled Workforce 2.50 6 5 8 
Macro Economy 2.33 7 5 8 
Digital Infrastructure 2.20 6 7 9 
Competitiveness 2.29 6 5 9 
Culture 4.25 2 6 6 
Ability, Willingness to Invest 2.00 6 5 7 
Cost of Living and Pricing 2.67 4 3 3 
Overall Ranking  7 6 10 

Ranking for all East Asian APEC Economies: 

Singapore 1 
Hong Kong, China 2 
Chinese Taipei 3 
Korea 4 
Malaysia 5 
Thailand 6 
Philippines 7 
China 8 
Viet Nam 9 
Indonesia 10 

13.3.2 Asian Development Bank:  

Information and Communication Technology in Developing Countries of Asia (2002) 

Philippines: “The ICT industry has a significant presence in the Philippines. Many of the ICT-related 
manufacturing activities are relocated production facilities of Japanese firms. SITC 75-77 goods 
constitute a huge part of Philippine exports (69% of total exports in 1998), and most of these go to the 
United States. The country has abundant educated and skilled personnel, but their potential has not 
been fully used for ICT development. There are 20 PCs per 1,000 persons and about 265 Internet users 
per 10,000. The availability of ICT-related infrastructure is limited and confined to Metro Manila and 
its neighborhood.” 

Thailand: “In comparison with Singapore and Malaysia, Thailand has a relatively less-developed ICT 
sector, especially outside the urban metropolis of Bangkok. With 24 PCs per 1,000 persons and 266 
Internet users per 10,000 persons, the use of PCs and Internet access are available to only a small 
segment of society. Aspirations for ICT development are high however, and the country produces 
significant amounts of PC components. The Government has launched the development of Phuket as 
Thailand’s cyber island. That the economy is still to recover fully from the 1997 Asian economic crisis 
constrains further ICT development to some extent, and inadequate numbers of high-level scientific 
and technical personnel also hamper progress.” 

13.3.3 World Bank: IT Indicators (2000) 

Indicator PH TH ID SG JP 

Telephone lines (per 1,000 people) 40 86 31 485 558 
Mobile telephones (per 1,000 people) 84 44 17 684 526 
PCs (per 1,000 people) 20 24 10 483 315 
Internet hosts (per 10,000 people) 2.50 10.50 1.25 492 366 
Internet users (per 10,000 people) 266 266 68 2987 3044 
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13.4 Appendix D: b2bpricenow Training Manual 

 



 
 
 
 
 
 
 
 
 

B2B PriceNow Training Manual



Module I: Computer Parts and its Uses / Terms and Jargons 
 
 
1. Introduction to Computers 

 
What is a computer? 

 
A computer is a device that: 

 Accepts data 
 Processes data 
 Stores data 
 Produces output 

 
  What kind of input can a computer use? 
 

 Computer input is whatever is put into the computer system supplied 
by a person or another computer. 

 An input device gathers and translates data into a form that a 
computer can process. 

 The keyboard is the most commonly used device. 
 

How can a computer process data? 
 

 Data refers to the symbols that describe people, events, things and 
ideas. 

 Computers manipulate data in many ways: This is called processing 
data.  A Process is called a series of actions that a computer uses to 
manipulate data. 

 Some ways computers can use data: performing calculations, sorting 
list of numbers of words, changing documents and graphics, and 
drawing graphs. 

 A computer processes data in a device called Central Processing Unit 
(CPU) (ex. Pentium I, II, III) 

 
 Why does a computer store data? 
 

 A computer must store data so that it is available for processing. 
 Most computers have more than one place for storing data – one 

place while it is waiting to be processed and another place when it is 
needed for immediate processing. 

 Memory is the area that holds data that is waiting to be processed.  
Often times it is referred to as RAM (Random Access Memory). 

 Storage is the area where data can be left on a permanent basis while 
it is not needed for processing.  Storage refers to either the hard drive 
or floppy diskette drives. 
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 What kind of output does a computer produce? 
 

 Computer output is the result produced by the computer. 
 Examples of outputs include reports, documents, music, graphs and 

pictures. 
 
 What is Hardware and Software? 
 
 Hardware is the physical components of the computer.  Software is the 

applications used on the hardware. 
 
 
2. Overview of the Hardware Components of a Computer System 
 
 A Computer system can be broken down into several components: input 

device, output device, storage device, memory, and the microprocessor. 
 

The input device, output device, storage device are peripheral devices as 
they are attached to the computer.  Each component has its own function but 
most work in conjunction with the other components. 

 

Box 
 
 
 
Mouse 

 
 

Monitor  
 
 
 Speakers 

 
Keyboard 

 
 
 
 
Input Devices 
 

 Keyboard – the typewriter look-alike that allows the user to input 
information into the computer 
 

 Mouse – allows users to navigate around the operating system and the 
Internet. 

 
   How to Use the Mouse: 
 

• 
• 
• 
• 

Left Click 
Right Click 
Double Click 
Drag & Drop 
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Output Devices 
 

 Monitor – the TV-like object that displays information on the screen for 
the user. 

 Printer – displays information on paper for the user. 
 

Storage Devices 
 

 Hard Disk – a large area of storage in your computer 
 Floppy Disk – can permanently write and re-write data on diskettes.  

Today’s 3.5 floppy disk can store 1.44 megabytes of data. 
 CD ROM – a device that retrieves data from a CD ROM disk. 
 CD Write – use for backing up programs. 

 
What’s inside the Computer Case? 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Motherboard – the main circuit board of a microcomputer.  Contains the 
connectors for attaching additional boards.  The motherboard contains 
the CPU, BIOS (Basic Input Output System), Memory, etc. 

 RAM (Random Access Memory) – all memory accessible at any instant 
by the processor. 

 Processor – a solid state central processing unit much like a computer on 
a chip. 

 Video Card – responsible for producing visual input from your computer. 
 Sound Card – an expansion board that enables the computer to 

manipulate and output sounds. 
 
Other Peripherals 
 

 MODEM (Modulator/Demodulator) – a device that enables the computer 
to transmit data over telephone lines. 

 
 
 
 

 4



3. Recommended H/W Specifications 
 

 ASUS Motherboard 
 Pentium III 500Mhz or faster 
 64MB RAM or larger 
 10GB Hard Disk or larger 
 24X CDROM Drive or faster 
 1.44MB 3.5" Floppy Drive 
 8MB Video Card or larger 
 16bit Sound Cartd 
 14" SVGA Monitor 
 56Kbps External Modem 
 500W AVR 

 
 

Module II. Basic Operating System: Windows 
 
Operating Systems  
 
The main function of the operating system is to act as an interface between the 
user and the hardware components that have been outlined so far.  The primary 
function is performed by coordinating and supervising the activities of the 
computer. 
 
Windows is a big program that is called an operating system.  It is the master 
program that runs all other programs you used on your computer.  It is also the 
program you use to give your computer instructions and to make it do things. 
 
Other Operating Systems 
 

 UNIX 
 LINUX 

 
  Windows Desktop 

  
 
 
 
 
 
 
 
 
 
 
 

Advantages of Windows OS 

Desktop 

Icon 
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 GUI-Based (Graphical User Interface) as represented by “icons”. 
 Multi-Tasking – can work on a program while running another one. 
 Plug-n-Play – (describe) 
 No need to memorize commands. 

 
 

Parts of the Program Window 
 

 Maximize Title Bar 

 
 
 
Menu Bar 
 
Tool Bar 
 
Address Bar 
 
 
Body 
 
Scroll Bar 
 
Status Bar 

Close Minimize  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Module III.  Basic Systems II: Internet, E-Mail, and Connectivity 
 
 
1. Introduction to the Internet 
 
 What is the Internet? 
 

Breaking down the word Internet reveals exactly what the Internet is.  The 
prefix “inter” means “Between” and the suffix “net” is short for “networks”.  
Therefore, the Internet is a virtual world that exists between computer 
networks located in different parts of the world. 

 
It is also known as the World Wide Web or the Information Superhighway. 

 
The most common uses of the Internet are Internet Surfing and E-Mail.   
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Internet Connection 

 
 
 
 
 
 
 
 
 
 

2. What Do You Need to Get Online? 
 
 2.1 Hardware 
 

 Personal Computer (Monitor, CPU, Keyboard, and Mouse) 
• Pentium-based 
• 64Mb RAM (Memory) 
• 50Mb free hard disk space 

 
 Modem - Speed of 56 Kbps (kilo bits per second) 

 
 Telephone line 

 
 2.2  Software 
 

 Windows 95 / NT / 98 / 98 Second Edition / 2000 / Millenium 
Edition 

 Dial-Up Networking 
 Internet Explorer 

 
2.3 Internet Service Provider (ISP) 

 
ISP – is an organization, such as America Online, Netcom, Infocom, 
and PhilWorld.  They give you access to the Internet.  All ISP’s are not 
the same, and it is importance that you select one that meets your 
needs. 

 
Things to Consider in Choosing an ISP 

 
 Performance – An ISP’s performance is determined by its 

accessibility and speed. 
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• Accessibility refers to the ISP’s ability to actually get you online 
through multiple access numbers or trunk-lined phone 
numbers. 

 
• Speed refers to the rate at which the ISP connects you to the 

Internet.  Most ISP’s support a minimum of 28.8 Kbps.  That’s 
considered as the minimum speed you should be using for 
browsing the Internet. 

 
 Technical Support – At one time or another, everyone needs 

assistance in setting up or maintaining their Internet account.  Most 
ISP’s have technical support staff available to assist you during 
these times. 

 
 Tools – Of course you’ll want to have access to the tools you need 

to use the Internet.  At a minimum, you’ll need the following: 
 

• A browser to surf the Internet 
 

 A Browser is a program that allows a person to read and view 
the contents of a web page (ex. Internet Explorer, Netscape 
Navigator). 

 
• An e-mail software to communicate with others electronically 

 
This e-mail software is where you read or delete received 
messages and send new messages (ex. Outlook, Eudora) 

 
 Coverage of Operation (National or Local) 

 
• National providers offer service to users across the Philippines 

(ex. Infocom).  Businessmen or those who travel around the 
country prefer this. 

 
• Local providers operate in a specific geographical location only 

(ex. Manila only ISP’s, Davao only ISP’s).  This is 
recommended for home users only. 

 
 
3. What are the Types of Internet Connections? 
 

3.1 Dial-up PPP (point-to-point protocol) connections.  With PPP 
connections, you dial your computer into a host computer that’s directly 
connected to the Internet.  Dial-up connections are the most common 
ones used among home users. 
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3.2 Dial-up terminal connections.  Just as in a PPP connection, in a dial-up 
terminal connection, you dial your computer into a host computer.  
Once you’re connected to that computer, your computer simply acts as 
a “dumb” terminal. 

 
3.3 ISDN connections.  An ISDN (Integrated Service Digital Network) is a 

digital telephone service that works over existing telephone lines.  ISDN 
supports very high data transfer rates and allows users to speak on the 
phone even while online.  ISDN service is better suited for business 
than for home users.  However, it’s costly to set up and maintain and 
isn’t available in every geographical location. 

 
3.4 Cable Internet.  Many cable TV companies now offer cable modem 

connections at fast transfer speeds.  This technology uses a special 
external modem that translates signals from the TV cable to information 
that the PC can understand.  This special modem is then connected to 
the PC with a network interface card (NIC) and a network hub. 

 
3.5 Digital Subscriber Lines (DSL).  DSL refers to all types of digital 

subscriber lines. Similar to ISDN, DSL technology uses copper 
telephone wires to transfer information over a short run (less than 
20,000 feet) between a switching station and your home or office at 
very high speeds). 

 
 
4. Internet Surfing Basics 
 
 4.1 Browser – a browser is a type of software, a sort of translator.  With 

web browsers on our computers, we can see and understand digital 
data.  For a browser to work, it must connect to the Internet through an 
Internet Service Provide or ISP. 

 
Both Netscape (Netscape Navigator) and Microsoft (Microsoft Internet 
Explorer) offer free copies of their browsers to anyone who would like to 
use them.  You can download this software from their websites at 
http://www.netscape.com and http://www.microsoft.com respectively. 

 
4.2 Uniform Resource Locators - To go to a site on the Web, you must type 

their Uniform Resource Locator (URL) in the address bar.  A URL is an 
address for a document or a website on the Internet.  The format for the 
URL is: 

 
Protocol://pathname. 

 
Here’s a sample URL http://www.b2bpricenow.com 
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http://www.netscape.com/
http://www.microsoft.com/
http://www.b2bpricenow.com/


http://  Most URL’s begin with this prefix, which stands for hypertext 
transfer protocol.  Other prefixes include ftp:// (file transfer protocol) and 
gopher:// 

 
www.  The letter www tend to be a standard part of a web address, they 
stand for World Wide Web. 

 
B2bpricenow.com  This is the domain name or the name of the host 
computer where the site is located.  The com (after the dot) of a domain 
name distinguishes the kind of institution or organization that provides 
you with the account.  For example, if your account is provided by a 
commercial service like b2bpricenow, it will be “com”.  If your accounts 
originated with an educational institution, it will be “edu”. 

 
Common domain abbreviations: 

 
 com - commercial organization 
 edu - educational institution 
 gov - government 
 mil - military organization 
 org - organization 
 net - network 
 int - international organization 

 
4.3 Searching the Internet 

 
One way to find information in cyberspace in by using search engines.  
Many different search engines are available on the web.  Because there 
are millions of pages on the Web, search engines were created as a 
way of searching through all these pages to find the ones pertinent to 
your research or personal interests.  At the most basic level, you enter 
words, called keywords, relevant to your search.  Then, you tell the 
engine to search through its database of websites to find only those 
sites that contain the word or words you entered.  When it finishes 
searching, the search engine provides you with a list of the sites found.  
This list not only identifies each Web Site by name, but it also provides 
a link so that you can go directly to that site. 

 
Using Web Search Engines 

 
Suppose you’ll search for information on Manila Super Mango in the 
Philippines.  The words you might use for the search are Manila, Super, 
Mango, and Philippines.  There are several ways to phrase your search 
so you get the best results. 
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Here are three of the basic ways of searching that are simple and yield 
powerful results: 

 
1. Boolean 

 
The term Boolean refers to a system of logical thought developed by 
the English mathematician and computer pioneer, George Boole.  In 
Boolean searching, and AND between two words, for example, 
“Manila AND Mango”, searches for the documents containing both 
of the words.  An OR operator between two words, “Manila OR 
Mango”, searches for documents containing either of the words.  
Putting the operator NOT between two words, “Manila NOT Mango”, 
will give you documents that include the word Manila, but not the 
word Mango. 

 
2. Double Quotes 

 
Double quotes tell the search engine that you’re looking only for 
single phrases.  A search for Manila Super Mango without quotes 
will yield very different results from a search for “Manila Super 
Mango” with quotes.  The first search will find all the documents that 
contain these words; the second will yield only those documents that 
have the three standing together as a phrase. 

 
3. The Plus Sign (+) and Minus Sign (-) 

 
The plus sign (+) tells an engine what words must be included in the 
results, while the minus sign (-) tells the engine what words must not 
be included.  For instance, if you’re looking for any mango other 
than Manila Mango, you could limit the search by typing mango-
Manila.  The position of the + and – signs should be adjacent with no 
spaces. 

 
 4.4 Other resources on the Internet 
 

The Internet grows daily.  Practically every company, every interest, 
every government entity has a site.  If you need help with any aspect of 
being a consumer, the Internet is the place to turn. 

 
4.4.1 Banking 

 
You can access your account, check balances, transfer funds, 
and pay your bills all from the comfort of your home computer 
through the Internet.  The next time you’re at the bank, ask 
about banking online. 
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4.4.2 Shopping 

 
The number of stores and manufacturers with online sites grow 
daily.  They range from clothing, CD’s, and books to sending 
flowers via online.  Search for products or business from which 
you would like to buy and see if they’re available.  You will have 
a virtual shopping cart where you can place all the products 
you wish to buy.  Once you’re done shopping, you will then 
enter your shipping and payment details.  Your order will be 
brought to your doorstep. 

 
4.4.3 Health 

 
Telemedicine is increasingly popular.  Many hospitals have 
web sites that describe their services and even provide health 
professionals to answer questions about sickness, health, and 
medicine that people e-mail to them. 

 
4.4.4  Education 

 
Most colleges and universities now offer some online programs 
and there are even a couple of reputable institutions that 
operate only in cyberspace.  You can chat with your 
classmates and download course notes straight from the 
Internet. 

 
 4.5 On Privacy 
 

These days, many reliable sites have published privacy statements.  If 
you do offer personal information, see if the privacy statements are 
available and read what they intend to do with the information that 
you’re about to give them.  Having a privacy statement is no guarantee, 
of course, but it does indicate that the site has concern for its user’s 
welfare. 

 
4.6 On Security Measures 

 
Whenever you transact online (ex. giving out credit card details), make 
sure that the protocol on the URL box is “https” or that the “lock” icon 
(drawing) at the bottom of the browser exists.  This means the site is 
using the Secured Sockets Layer (SSL) protocol in passing the 
information you will be providing.  This prevents intruders from 
accessing your very confidential and private information. 
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5. Electronic Mail or E-mail 
 

Electronic mail or e-mail lets you communicate with people all over the world 
in matter of seconds.  You can send unlimited-length messages to and 
receive messages from anyone with an e-mail account anywhere in the 
world.  Like the postal service, messages are delivered to a “mailbox”, which 
the recipient then accesses at his or her own convenience. 

 
5.1 E-mail addresses 

 
Internet e-mail addresses generally take the following form:  
username@domain.com 

 
Username – The name you select as your account name.  Most 
people try to select a username that’s easy to remember.  Using parts 
of your real name is a good idea.  For example, if your name is Juan 
dela Cruz, you might choose juandelacruz or jdlcruz as your 
username. 

 
Domain – is the name of the computer that “hosts” or houses your e-
mail mailbox.  This is generally the name of your ISP.  For example, if 
Yahoo hosts Juan dela Cruz’s account, his e-mail address might be 
jdlcruz@yahoo.com.  

 
.Com – The last 3 letters (after the dot) of a domain name 
distinguishes the kind of institution or organization that provides you 
with your account. 

 
5.2 Creating E-mail Account (Using Yahoo)  

 
5.2.1 Type in the address box the URL of Yahoo for E-mail, that is, 

http://mail.yahoo.com, then press Enter. 
5.2.2 Right click on the Sign In Portion.  The application form for 

opening an e-mail account is flashed on the screen. 
5.2.3 Fill out the form with the details required, then click "Submit". 

 
 5.3 Login/Sign In 
 

5.3.1 Enter your Yahoo ID (username) and Password 
5.3.2 Click on [Sign In] 

 
5.4 Writing New Messages 

5.4.1 Login 
5.4.2 Click on [Compose] or [New Message] 
5.4.3 Enter the required fields: 

 
 

 13

mailto:username@domain.com


 To  -  type the email address of the recipient 
 Subject  -  type in the subject of your message 
 Body  -  type in your message 

5.4.4 Click on [Send] 
 

Attach ButtonSpelling Button 

Recipient’s 
Address area

Message   
Area 

 
 
 
 
 
 
 Subject 
 
 
 
 
 
 
 
 
 
 
 
 
   A typical e-mail form looks like. 
 

 
 5.5 Reading Messages 
 

5.5.1 Login 
5.5.2 Click on [Check Mail] or [Inbox] 
5.5.3 A list of messages will be displayed.  Click on the Subject of the 

message you wish to read. 
5.5.4 When done reading the message, you can go back to the list by 

clicking on [Inbox] or [Check Mail] 
5.5.5 Note that a message that was read has a different color attribute 

than the unread ones. 
 

5.6 Replying to Messages 
 

5.6.1 Read the message 
5.6.2 Click on [Reply] 
5.6.3 Enter necessary fields similar to Writing New Messages 
5.6.4 Click on [Send] then a confirmation that the message has been 

sent will be displayed. 
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5.7 Deleting Messages 
 

5.7.1 Go to the list of messages 
5.7.2 Check the box beside the message(s) you wish to delete. 
5.7.3 Click on [Delete] 

 
5.8 Logout/Sign Out - Click on the [Sign Out] link. 

 
 
6. Connecting to the Internet 

 
 Procedures in connecting to the Internet 
 

1. Secure an Internet Account 
2. Connect the modem (Hardware) 
3. Install the modem’s driver (Software) 
4. Create the Connection 
5. Connect 
6. Open Internet Explorer 

 
6.1 Secure an Internet Account 

 
6.1.1 Choose between Prepaid (preferred) or Plan 
6.1.2 Choose an ISP 
6.1.3 Get the following Internet Account Information: 

• Username 
• Password 
• Access Number(s) 
• Primary and/or Secondary DNS (optional) 

 
6.2 Connect the Modem (H/W) 

 
6.2.1 Connect the modem to the computer through the serial (COM) 

port. 
6.2.2 Connect the modem to the phone line through the phone jack. 
6.2.3 Connect the modem to the AC outlet through its adapter. 

 
6.3 Install the modem’s driver (S/W) 

 
Note:  Modems usually have CD’s that automatically run when inserted 
in the CDROM drive.  Choose [Install Driver].  If not… 

 
6.3.1 Double-click the icons representing the [My Computer]-[Control 

Panel]-[Modems]; or if no icon, click on [Start]-[Settings]-[Control 
Panel]-[Modems] 

6.3.2 Click on [Add…] 
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6.3.3 Follow the instructions in installing the modem driver.  Choose 
the exact modem model as much as possible. 

 
6.4 Create the Connection 

 
6.4.1 Double-click the icons representing [My Computer]-[Dial-Up 

Networking]-[Make new connection] 
6.4.2 Follow the instructions in creating the connection.  Use access 

number(s) you gathered from “Secure an Internal Account”. 
6.4.3 Right click on the connection and choose [Properties] 
6.4.4 Uncheck the “Use area code and Dialing Properties” box 
6.4.5 Click on the [Server Types] tab above 
6.4.6 Uncheck “Log on to network”, “NetBEUI”, and “IPX/SPX 

Compatible” 
6.4.7 If your ISP did not give you DNS entries, skip to Step 11 
6.4.8 Click on [TCP/IP Settings…] 
6.4.9 Choose “Specify name server addresses” and enter the Primary 

and/or Secondary entries 
6.4.10 Click [OK] 
6.4.11 Click [OK} 

 
6.5 Connect 

 
6.5.1 Double click on [My Computer]-[Dial-Up Networking] 
6.5.2 Double click on the connection you created (the icon) 
6.5.3 Enter your username and password then click on [Connect] 

 
6.6 Open Internet Explorer 

 
You can open Internet Explorer through several ways: 
 
6.6.1 Click on [Start]-[Programs]-[Internet Explorer] 
6.6.2 Double click the [Internet Explorer] icon on the desktop 
6.6.3 Click on the Internet Explorer (e) logo on the Quick Launch Bar 

 
 

Module IV:  B2BPRICENOW.COM 
 
 
1. What is B2Bpricenow.com? 
 

B2B - Business to business 
Price - The most important marketing information 
Now - Up to the minute price update 
Com - Commerce or commercial 
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2. What are the things you can do at B2Bpricenow.com? 
 
 2.1 Canvass Prices - users, whether member or non-member, can 

browse the marketplace menu and preview the current prices of 
agricultural commodities of their interest as posted by member buyers 
and sellers. 

 
 2.2 Research - The 25-year program Ating Alamin provides the 

technology content from their researches and can be accessed by 
interested parties. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 2.3 Advertise - Users can promote their organizations by placing an 

advertisement at the website. 
 

2.4  Sign-up - Anybody can be a member for free just by filling out 
the application form.  Certain privileges await the member once signed 
up. 

 
2.5 Sell - Once a member, he can post his product for sale at 

the website. 
 

2.6  Buy -  A member can also register the products that he 
wanted to buy. 
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2.7 On-line Trading - A transaction, from posting to payment,  can 
be completed at the website. 

 
  The flow of transaction generally follows these steps:  
 

 Buyer (B) and Seller (S) meet in the market place 
 Being interested in S products, B posts an inquiry 
 S sees inquiry, then creates a contract with terms such as product, 

price, quantity, inspection, delivery, payment, etc. 
 If B approves contract, B signs contract by entering Username and 

Password 
 If not, B replies with counter offer 
 S reviews B's counter offer and changes terms of contract if 

necessary 
 B or S conducts product inspection (depending on the terms) 
 B pays partial payment (depending on the terms) 
 S delivers products 
 B pays full payment 
 B and S post feedback about transaction and rate each other 

 
 
3. Opening the Website 
 

Type in the URL of B2b in the address bar, that is, b2bpricenow.com, then 
press Enter (keyboard).  You will then be prompted to the home or main 
page of b2bpricenow.com. 

 
 
 
 
 
 
 
 
  

D 

C 

B 

A 
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4. Sections of b2bpricenow.com 
 
 A. Sign-Up Link  - Be a member for FREE! 
 
 A.1 There are several ways to sign-up or apply as a member: 
 

• Click the sign-up link to give you the sign-up page or the 
application form 

• Click the Member Page and click [Sign Up] 
 
 
 
 
 
 
 
   
 
 
 
 
 
 
 
 
 
 
 
 
 

A.2 Fill out the details being asked in the form, particularly the entries in 
BOLD as they are required fields. 

 
  Notes in filling out the form: 
 

• The contact person(s) must be the official representative of the 
cooperative in all transactions, which are usually the Manager and 
the Chairman or the Information Officer of the Coop. 

• Indicate full name of the cooperative; do not abbreviate. 
• If the address is not a city, just type in the province. 
• Username and passwords must be at least six (6) characters.  The 

username to be registered should be that of the cooperative and 
the password should be known by the contact person(s).  Please 
do not forget these! 

• The coop must have e-mail address as this is where all 
communications will pass through. 
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A.3 Check if all required information is filled out; then, right click on the 
“Submit” button at the base of the form.  A confirmation will appear on 
the screen when you’ve successfully signed-up. 

 
A.4 If not, an instruction will appear on the screen on how to complete the 

application process.  Failed application is may be due to one of the 
following situations: 
• There’s already a member with the same Username. 
• Required entries (those in bold) were not filled out. 
• Username and password are less than six (6) characters. 

 
A.5 Once the application is successful, you are now an official member of 

B2Bpricenow.com. 
 
B. Market Place Search – where products of the three (3) major categories 

(Agriculture, Construction, and Chemicals) traded in the website are located.  
This is where members can post products and canvass prices of 
commodities.  Non-members, however, can canvass prices only. 

 
B.1 To see the product group page of a particular commodity, you can do 

one of the following: 
 

• Click the agriculture industry link to go to the Agriculture Industry 
Page, then click the category covering the product of your choice – 
Crops, Livestock, or Fisheries. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The Agriculture Industry Page 
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• Click the down arrow button of the Market Place Search link, then 
click to your selected product.  You will then be prompted to that 
selected product group page. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 The Coffee Product Group Page  
 
 

B.2 Post a New Offer to Sell – To post the product you wish to sell, click 
the product group page concerned, then click “Post a New Offer to 
Sell” after the Sellers Area.  The form for Offer to Sell is flashed on the 
screen. 
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 Fill out the form with the details of the product you wish to sell.  Again, 
all fields in bold letters are required.  Click the submit button to post 
the product.  It will be automatically registered to that product group 
page. 

 
B.3 Post a New Request to Buy – If you want to post a certain product you 

wish to buy, click the product group where it belongs, then click “Post 
a New Request to Buy” after the Buyers Area.  The form for Request 
to Buy is flashed on the screen. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 Fill out the form with the details of the product you wish to buy.  Again, 

all fields in bold letters are required.  Click the submit button to post 
the product.  It will be automatically registered to that product group 
page. 

 
B.4 To check whether you’re postings were accepted, click on the product 

group page concerned and check if registered. 
 

C. Login Window – where registered members enter their usernames and 
passwords to access their customized member pages. 

 
C.1 To login, click the box after the Username, then type the username 

registered by the member in the application form. 
 
C.2 Click the box after the Password and type the corresponding 

password. 
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C.3 Click the Login button to go to the Member’s Desktop in which the 

member’s Canvass Page is displayed. 
 
C.4 If the member forgot his password, a new password has to be 

acquired.  Click on the Get New Password Button to reset password.  
The system will create a 10-character randomly-generated 
alphanumeric password and will send it to your e-mail inbox.  Once 
you have your new password, you can use it to access your member 
page and change it to a more familiar password.  To change 
password, refer to the Member Page Menu below. 

 
D. Menu Bar – This tool is used in navigating through the different pages of the 

website.  Once an item is clicked, submenus will popup. 
 

D.1 Market Place 
 

D.1.1 Home – click here to go back to the main or home page of 
the site 

D.1.2 Agriculture – click here to see the agricultural products 
traded in the site. 

D.1.3 Construction – click here to see the construction products 
traded in the site. 

D.1.4 Chemicals – click here to see the chemical products traded 
in the site. 

 
D.2 Member Page – Exclusive for members’ use only.  Click the “Login to 

your account” if you’re already a member otherwise click the “Sign 
Up!” if you wish to be a member. 

 
 Under this page, members are offered with the following features as 

reflected in the Member Desktop: 
 
 D.2.1 Canvass Page – products that the member has pre-

selected are seen on this page. 
 
  To add products, select in the market place search and click 

on the product group you wish to add, then click the boxes 
opposite the company you like to add then click “Add to my 
Canvass Page”. 

 
  To remove, just click on the checkboxes you wish to 

remove, then click “remove selected entries”. 
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 A Member's Canvass Page 
 
 
 D.2.2 My Products Page – this is where the products being sold 

as well as being bought by the member can be seen. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 A Member's Product Page 
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  To add products to sell or buy, go to that particular product 
group page, then click the “Post a New Offer to Sell” or the 
“Post a New Request to Buy” whatever is appropriate. 

 
  To remove products, just click the checkbox corresponding 

to the product you wish to delete, then click “remove 
selected entries”. 

 
  To update or change product details, click the product you 

want to change and the product detail form will appear on 
the screen. 

 
   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
    
   
   
  Make the necessary changes in the form (A) then click 

“Update” (B). 
 
 D.2.3 My SMS (Short Message Service) Page – this is similar to 

canvass page, the difference is that the products to be 
selected are limited. 

 
  To add products, select in the market place search and click 

on the product group you wish to add, then click the boxes 
opposite the company you like to add then click “Add to my 
SMS Page”. 

 
  To remove, just click on the checkboxes you wish to 

remove, then click “remove selected entries”. 
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  To inquire or canvass prices using SMS of a Cellphone:  
   

 Go to Write Message, type  
 

B2B <username> <password>  
 
and send to 2333 for Globe users, 211 for Smart users.  
Wait for reply. 

 
  To update prices using SMS of a Cellphone:  
 

 Go to Write Message, type  
 

B2B >username> <password> <product id> <new price>  
 
and send to 2333 for Globe users and 211 for Smart. 
Wait for reply. 

 
 D.2.4 Update Profile – the member’s profile can be updated 

through this page. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  Make the necessary revisions on the update profile form 

then click “Update”. 
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 D.2.5 Change Password – the member, for security purposes, can 
change the personalized password using this section. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 D.2.6 Log-Out  - If you’re in the member page, it’s a must that you 

log-out so that information on your page could not be 
altered by anyone.  Click the “Log-Out” button to exit your 
page. 

 
 
D.3 Service Providers – the following service providers can be accessed 

in this sub-menu.  An end-to-end solution is being provided 
by the website through these services. 

 
 D.3.1 Land Transport – hauling and other land transport services 

can be seen in this section. 
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 D.3.2 Ocean Freight – shipping vessels/freight are listed in this 
section. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 D.3.3 Air Freight – air cargoes/freight providers can be accessed 
in this section. 
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 D.3.4 Courier – couriers are listed in this section. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 D.3.5 Insurance – insurance for cargoes/produce can also be 

done here. 
 
 D.3.6 Packaging – packaging of produce can also be done 

through contracts of listed packagers. 
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 D.3.7 Machinery & Equipment – this section provides companies 
who leases the needed machinery and equipment. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 D.3.8 Rural Finance – for those who needs additional financing, a 

list of rural financial institutions are listed in this section. 
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 D.3 9 Consulting & Management – for consultancy and 
management services, members can access this section 

 
 
D.4 Services – the website provides or earns through the following 

services: 
 
 D.4.1 Advertising – companies or organizations can transact their 

advertising needs through this section. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 D.4.2 Mobile Phone – mobile phone charges can be seen through 

this section. 
 
 D.4.3 Web Development –  the website provides service for 

development of  web pages of interested companies or 
organizations. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 31



D.4.4 Transactions – the supplier or the seller is charged ¼ of 1% if the 
transaction is completed (from canvassing to payment on-
line) through the website.  However, transactions done 
outside the website are not charged. 

 
 
D.5 Partners – the website also features the partners of the website. 
 
 D.5.1 Strategic – partners that provide information and 

educational supports are featured in this section. 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 D.5.2 Corporate –partners like affiliate banks are listed in this 

section. 
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 D.5.3 Trade Associations – associations that used the website to 
develop their webpage/site can be seen in this section. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 D.5.4 SME’s – Small and Medium Enterprises that utilized the 

service of the website to develop their webpage/site can be 
seen in this section. 
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 D.5.5 Cooperative – cooperatives that employed the service of the 
website to develop their webpage/site are presented in this 
section. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
D.6 About Us – refers to the person(s) behind the creation of 

B2Bpricenow.com.  Brief backgrounds of each person are 
also indicated in this portion. 

 
 D.6.1 Management Team -  this section previews the 

management team of B2Bpricenow.com. 
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 D.6.2 Senior Advisers – advisers of the website are listed in this 
section. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 D.6.3 Development Team – those people who developed the 

website are featured here. 
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 D.6.4 Press Releases – news articles regarding the website / 
company / development are seen in this part. 

 
 
D.7 Help – for those in need of assistance, a help menu is provided in this 

section. 
 
 D.7.1 Website Features – the website’s sections and uses are 

detailed in this section. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 D.7.2 Getting Started – a getting started assistance is also 

provided by the website. 
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 D.7.3 FAQ – frequently asked questions and their answers are 
featured here. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 D.7.4 Disclaimer, Terms and Conditions – disclaimers, terms and 

conditions of the website can be viewed in this section. 
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 D.7.5 Suggestions – users of the system are encouraged to 
provide their suggestions/comments for further 
improvement of the website.  
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